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Production Hpecitications 


PRODUCTION GUIDELINES 

AAAAAAAAAAAAAAAAAAAAAAAAAAAA 

Coupon/Tear-out Location and Size 

a The location and size of the tear-out includes 
not only the coupon, but the entire “cut-out” 
area in your ad (e.g., recipes, mail-in offers, 
etc.). You must determine the size of your 
tear-out when the ad space is sold. 

a Please confirm the location and size of vour 
rear-out by reviewing your contract or calling 
vour Yalassis Account Manager or Promotion 
Coordinator in the Customer Service 
Department before preparing your ad materials. 

ART VS. FILM MATERIALS 

AAAAAAAAAAAAAAAAAAAAAAAAAAAA 

When you supply artwork versus film for a 

Yalassis ad, you can take advantage of: 

a Higher quality- reproduction (separations are 
specifically prepared for our press conditions). 

a Flexibility to change your creative (quick 
turnarounds for last-minute changes and 
pick-ups). 

a Free sell sheets (a minimum quantity of 500). 

CONVENTIONAL ARTWORK 
SPECIFICATIONS 

AAAAAAAAAAAAAAAAAAAAAAAAAAAA 

a Provide a camera-ready keylme for each version 
and/or coupon position. 

a Provide tissue overlav with color breaks 
indicated. 


▲ Transparencies are preferred. Thev should be 
photographed ro publication standards and be 
color corrected. 

a C-prints, dye transfers, and “wash” art are 
acceptable. 

a When mounting reflective an, tape it onto a 
hard board to allow for easv removal when 
scanning. 

MACINTOSH ELECTRONIC IMAGING 

a Valassis will also accept computer-ready 
electronic files using Macintosh hardware. Our 
desktop publishing system accepts a variety of 
software packages. Please call vour Promotion 
Coordinator to verify compatibility of your 
software package with our Corporate Quality 
Center. 

a Please provide us with the following when 
supplying electronic imaging on disk: 

1. Software Name and Version 

2. Disk Name 

3. File Format 

4. Number of Files 

5. Name of Each File 

6. Disk Compression and Ratio 

7. Font Folder 

• Supply printer and screen fonts for each file 

8. Proofs 

Provide one of the following to show color 
breaks, graphics, and position of color low 
resolution images: 

• Black and white laser print copy of file 
with color breaks 

• 4/C thermal proof 

9. Transparencies or Reflective Art 
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FILM fic SEPARATIONS SPECIFICATIONS 

AAAAAAAAAAA.A.AAA.AA.AAAAAAA.AAAA 

a Provide one set of 4/C negatives for each 
coupon position and/or 4/C version. 

a Provide one additional composite black for each 
black version (a complete set of 4/C film is not 
necessary). 

Note: Flexible coupon locations on one set of 
4/C negatives will incur extra production 
charges. 

a Label all materials with ad name and insert date. 

a 133 line, round dot halftone screens are 

strongly recommended for quality print 
reproduction. 

a Negatives must be submitted as right reading 
when emulsion side is down. 

a Register marks should be centered vertically and 
horizontally outside live image area of ad. 

a Trim marks should be at comers fC outside 
live image area of ad. 

a Use any stable base film of .004" thickness 
which produces a hard dot image. 

a Separations with 50% GCR (gray component 
replacement) are recommended. A flat shadow 
curve is required in the black separation with a 
maximum printing density of 70%. UCA 
(undercolor addition) should not exceed 280%. 

a It not incorporating GCR, UCR (undercolor 
removal) m neutral blacks with a maximum 
density of 280° o is strongly recommended. 


a Allow for a 25% on press dot gain with vour 
separations. 

a To ensure clean trapping on press: 

1. Reflex Blues: Maximum magenta of 65%. 
Add 10-15% black for weight. 

2. Browns: Color break using black in place 
of blue when possible, or reduce cyan and 
black at least 10% each. 

3. 3/C Solids: Minimum solid densities in 
yellow, magenta, and cyan processes. 

a All materials should be viewed/compared under 
illumination having a correlated color 
temperature of5000° Kelvin (C.R.I. 00-100). 

a Client-supplied film is stored in a secure 
location for one year. After this time, it is 
destroyed. 

FINE AND REVERSE LETTERING 

AAAAAAAAAAAAAAAAAAAAAAAAAAAA 

a Fine color type should be composed of no more 
than one process color. 

a Reverse (knock-out) type should be restricted to 
a one-color background. If multiple color 
backgrounds are used, the dominant color will 
hold shape; secondary colors should be spread 
back. Minimum point size on reverse type 
should be 9 point. 

COLOR PROOF SPECIFICATIONS 

AAAAAAAAAAAAAAAAAAAAAAAAAAAA 

a One Matchprint or Cromalin Proof musr 
accompany each set of 4/C negatives. 

a A Dvlux or white print must be supplied for 
each addidonal black negative. 


AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAa 
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a Proofs should be made on a publication base 
with matte finish. 

a Recommended color sequence: (1) Yellow 
(2) Magenta (3) Cyan (4) Black 

a Use Matchprint SWOP publication colors. 

a 3M Matchprint, GATF or System Brunner 
color bars must appear on ail Matchprints. 

ADDITIONAL COUPON CODES/VERSIONS 

lliAlAAiiiiiliAlAiilAiiliAiAA 

a When changing codes widrin your promotion, 
it is not necessary to supply us with additional 
negatives or typesetting. Typesetting will be 
provided as pan of the process of changing your 
code. Simply send a list of codes, along with 
their market assignments, to your Promotion 
Coordinator. 

a Supply version and code information along 
with ad materials. This information can be sent 
earlier. 

a Follow Universal Product Code or Nielson 
Code guidelines for bar code positioning. Bar 
codes should be 100% magnification with 
black bars/numbers on a white background. 


SHIPPING GUIDELINES 

AAAAAAAAAAAAAAAAAAAAAAAAAAAA 

a Place ail material between cardboard. 

a Label materials with ad name, insert date and 
the words “C&D County Program.” Materials 
must be labeled. 

a Overnight courier is recommended. 

a Send all film/artwork to: 

VALASSIS COMMUNICATIONS, INC. 
36111 Schoolcraft Road 
Livonia, MI 48150 

Attn: Customer Service Department 
C&D County Program 

QUESTIONS? 

AAAAAAAAAAAAAAAAAAAAAAAAAAAA 

For more information about your C&D County 
FSI materials, call your Valassis Promotion 
Coordinator at 1-800-437-0479. 


VALASSIS 
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Valassis CED County FSI Space Options 


Super Page Configurations * 





Super Page with Tab 
8-1T x 10-C 
(Tab r) 



Bleed Spread 

(Two Separate Facing Super Pages 
with Bleed in Gutter! 

7-r X 10-b'" - X 10-/:" 



Perfect Spread Perfect Spread with Tab 

15-%" x 10-!C 16-C" x IOC" 

(Tab 


Dimensions indicate live image area -- publication does not bleed. 
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